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1
 Social entrepreneurship embraces the process undertaken to discover, define, and capitalize 

on opportunities in order to enhance social wealth by establishing new social value-creating 
ventures, or managing existing organizations in the non-profit, business or government 
sectors in an innovative manner allowing to meet social needs or stimulate social change. A 
social entrepreneur is an entrepreneur with a social mission, and a social enterprise is a 
venture that generates an income in the pursuit of social outcomes. Examples include: Ashoka 
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Foundation (headquartered in the U.S.A., sponsoring social entrepreneurs world-wide); 
Grameen Bank (a Nobel Peace Prize-winning community development bank headquartered in 
Bangladesh, providing microcredit loans to those in need to help them develop financial self-
sufficiency). 

2
 Impact investing refers to creating innovative conducts for socially responsible investors to 

fund businesses and organizations that are driving a positive social change. Such investments 
have a double bottom line: generating a sustainable financial return for investors and a 
substantial dividend for society, in areas such as fair trade and income equality, microfinance 
and social inclusion, employment and women empowerment, education and youth 
development, environment and clean technology, health and sanitation. Examples include: 
LeapFrog Investments (headquartered in Australia, investing in companies that provide health 
and financial services to emerging consumers in Africa and Asia); LGT Impact Ventures 
(headquartered in Switzerland, investing in purpose-driven companies that have scalable 
business models and provide disadvantaged people with access to essential services, products, 
and livelihood opportunities in growth markets). 
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